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Hashtag Authentic - Sara Tasker 2019-02-19
In Hashtag Authentic, social media guru Sara Tasker provides tips,
advice, and guidance on how to turn your personal Instagram account
into a profitable creative outlet. Since setting up her Instagram account
(@me_and_orla) while on maternity leave in 2013, Sara has become a
celebrated influencer and iPhoneographer, and through her calm,
atmospheric, and authentic style has garnered legions of followers. Here,
Sara presents the lessons she has learned along the way. Sara's
nurturing voice and enchanting photography provide guidance on:
storytelling, with tips on finding your own visual style and personal
niche; making pictures, including composing for Instagram, finding the
best light, and getting the most out of your camera phone; archiving your
life, with tips organized by themes like Craft & Making, Family & Pets,
and Food & Ingredients; and sharing your world, detailing the keys to
Instagram success and beyond. Hashtag Authentic is both an inspiring
manual and an interactive tool for finding an online voice, growing a
tribe, and becoming an influencer.
You Are a Champion - Marcus Rashford 2021-05-27
I want to show you how you can be a champion in almost anything you
put your mind to. Marcus Rashford MBE is famous worldwide for his
skills both on and off the pitch – but before he was a Manchester United
and England footballer, and long before he started his inspiring
campaign to end child food poverty, he was just an ordinary kid from
Wythenshawe, South Manchester. Now the nation's favourite footballer
wants to show YOU how to achieve your dreams, in this positive and
inspiring guide for life. Written with journalist Carl Anka, You Are a
Champion is packed full of stories from Marcus’s own life, brilliant
advice and top-tips from performance psychologist Katie Warriner. It will
show you how to be the very BEST that you can be. It shows kids how to:
- Be comfortable with who you are – you can't be a champion until you're
happy being you! - Dream big - Practise like a champion - Get out of your
comfort zone and learn from your mistakes - Navigate adversity in a
positive way - Find your team - Use your voice and stand up for others Never stop learning With an afterword by Tim S. Grover. A book that
unlocks the joy of reading: From parents on social media: 'My 8 year old
decided to finally read a book that wasn't school related.' 'Thank you for
inspiring young readers.' 'Hates reading but bought his first book today.'
Black Book of Arabia - Hend Al Qassemi 2015-08-13
Discover a collection of short stories that will plunge you into the
personal lives of a whole range of men and women - everyone from
princesses to paupers and from sultans to sorcerers. You'll meet a
princess whose best friend literally tries to steal her wedding, right down
to her bridal shoes; a bride who mysteriously goes blind on her wedding
day; a woman whose romantic Parisian honeymoon proves too good to be
true; and a jealous wife who lures her husband into falling in love with
another woman. These candid stories – sometimes moving, sometimes
funny, and always entertaining and surprising – will resonate with
readers round the world.
Digital Life on Instagram - Elisa Serafinelli 2018-08-31
Discussing the social uses of Instagram, this book shows how visuality is
changing people’s perception of the world and their mediated lives,
illustrating how the platform shapes new social relationships, marketing
techniques, privacy and surveillance concerns, and representations of
the self, arguing for the development of new mobile visualities.
Little Black Book: the Sunday Times Bestseller - Otegha Uwagba
2018-04-03
The essential career handbook for creative working women.
Fragrance After Rain - Jaiya John 2021-10-26
Sensitive, hopeful, intimate, petite stories and devotional messages
touching your many seasons of tenderness, and the beautiful meaning
and grace growing from that fertile ground. Fragrant medicine words for
Lovers of Rumi, Hafez, and Gibran.
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The Little Black Book of Data and Democracy - Kyle Taylor
2021-03-30
How much data does Facebook really have on me? What is a cookie on
the Internet? Is my Amazon Alexa listening to me? Why can’t I seem to
stop scrolling endlessly down my Instagram feed? Did social media really
help cause an attempted coup in the United States? How did we go from
short, 140-character tweets to attempted coups in less than two
decades? How much data does Facebook really have on me? Is my
Amazon Alexa listening to me? The Little Black Book of Data and
Democracy demystifies these seemingly complex topics to help you
understand how our very way of life is under threat and what you can do
about it before it’s too late. Powered by your personal data, social media
has transformed our way of life, from how we get information, meet
people and create increasingly siloed communities. This has had a
profound impact on democratic society. Our shared reality – the way we
collectively understand the world – has rapidly been replaced by
conflicting micro-realities that are often fueled by conspiracy theories,
lies and “fake news.” This has been driven by a business model that
supposedly gives us everything for free. All we have to do is give up our
personal data and privacy. If you aren’t paying for the product, then you
are the product.
The Key to Making Money on Instagram - Dave Wells 2016-05-11
The Key to Making Money on Instagram contains a proven system for
creating viral Instagram pages for long term Internet wealth and
success. Inside the book, Dave Wells goes over step by step how he built
a 6 figure Instagram business in under three years, and how he made
forty thousand dollars profit within his first year. Learn how he gets paid
hundreds of dollars per post, only spending a couple hours a week
working on Instagram. In the book you will: -Learn how to build viral
Instagram pages from scratch (even if you've never even heard of
Instagram before). -Build sustainable traffic that can easily be monetized.
-Discover the best proven ways for maximizing profits on Instagram.
Chapter by chapter you will learn every detail of Dave's journey, from
software, to outsourcing, to reaching out to large companies. The first
couple of chapters go over the mindset and persistence needed to build a
lasting following. Keeping your audience captivated is crucially
important task that can be challenging without proper guidance. The
third and forth chapters cover how to choose a profitable niche, how to
come up with a username, and how to set-up your first Instagram page or
pages to maximize their potential. Learn from real examples what to do,
what to avoid, and what to learn from. Every niche has the ability to be
extremely profitable, it's just a matter of knowing all of your options.
Following these chapters, the next two cover the fastest and easiest ways
to gain followers, and how Dave Wells built a 300k follower Instagram
page in less than a year. After that, the remainder of the book focuses
on: -Automating a lot of the processes to save time. -Making reoccurring
advertising deals with large companies. -Building your own web store to
go hand in hand with your Instagram niche. -Expanding your empire
(building a portfolio of Instagram pages and expanding onto other social
media platforms). This book covers solid business principals that can be
applied to any project or deal that you may encounter in the future. The
goal of this book is to teach you how to build an Instagram empire,
perfect your brand, and make massive amounts of money from spending
a couple of minutes each day posting on Instagram.
The Power of Visual Storytelling: How to Use Visuals, Videos, and
Social Media to Market Your Brand - Ekaterina Walter 2014-03-07
Attention is the new commodity. Visual Storytelling is the new currency.
Human brain processes visuals 60,000x faster than text. Web posts with
visuals drive up to 180% more engagement than those without. Viewers
spend 100% more time on web pages with videos. Filled with full-color
images and thought-provoking examples from leading companies, The
Power of Visual Storytelling explains how to grow your business and
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strengthen your brand by leveraging photos, videos, infographics,
presentations, and other rich media. The book delivers a powerful road
map for getting started, while inspiring new levels of creativity within
organizations of all types and sizes. “This book is not only a complete
overview of [visual storytelling] but, most importantly, the key to doing it
right, a total Right Hook!” —Gary Vaynerchuk, New York Times
bestselling author of Crush It! and Jab, Jab, Jab, Right Hook “A valuable
guide to understanding how to develop powerful marketing programs
using the art of visual storytelling.” —Guy Kawasaki, author of APE:
Author, Publisher, Entrepreneur and former chief evangelist of Apple
“The Power of Visual Storytelling is the new marketing bible!” —Nancy
Bhagat, Vice President, Global Marketing Strategy and Campaigns, Intel
“If a picture is worth a thousand words, The Power of Visual Storytelling
is worth a million.” —Scott Monty, Global Digital & Multimedia
Communications for Ford Motor Company
The Little Black Book of Success - Elaine Meryl Brown 2010-03-02
This invaluable “mentor in your pocket” by three dynamic and successful
black female executives will help all black women, at any level of their
careers, play the power game—and win. Rich with wisdom, this practical
gem focuses on the building blocks of true leadership—self-confidence,
effective communication, collaboration, and courage—while dealing
specifically with stereotypes (avoid the Mammy Trap, and don’t become
the Angry Black Woman) and the perils of self-victimization (don’t
assume that every challenge occurs because you are black or female).
Some leaders are born, but most leaders are made—and The Little Black
Book of Success will show you how to make it to the top, one step at a
time.
Social Media Marketing 2017 - Jason Mcdonald, Ph.d. 2016-10-17
UPDATED: 2017 Edition of the SOCIAL MEDIA MARKETING
WORKBOOK! NEW for 2017 - Videos - follow Jason step-by-step in
companion video trainings. These make it easier than ever to master the
mystery of social media marketing Extensive Worksheets - downloadable
PDFs walk you thru step-by-step how to research, set up, and optimize
your social media profiles PLUS how to create a strategic posting
strategy. Social Media Marketing Explained - an easy-to-use, step-by-step
guide for small business owners and marketers. Covers the Main
Networks - Facebook marketing, Twitter marketing... YouTube, LinkedIn,
and Pinterest plus bonus chapter on Yelp / Google Local and review
marketing. A best-selling social media marketing book from a best-selling
author on Internet marketing: Jason McDonald Social media is big really big. Facebook has over 1 billion users, and LinkedIn has over 350
million. Today's customers go online to review sites like Yelp and
Google+ to check out businesses before they engage. Whether it's on
Twitter, on Instagram, on YouTube, or even Pinterest, your customers
are "on" social media and they are talking about businesses, products,
and services just like yours. Small businesses and large businesses alike
can leverage social media for amazing free marketing opportunities. If
you know how... you can market on social media effectively. But do you
know how? Or are you confused, befuddled, lost, or just spinning your
wheels while your competitors blast ahead on Facebook or Twitter,
LinkedIn or Pinterest, YouTube or Yelp? Enter the Social Media
Marketing Workbook 2017, your step-by-step book / workbook / guide on
how to market your business on social media. With up-to-date
information for 2017 on how to market on all of the major social media
platforms, the Social Media Marketing Workbook includes SOCIAL
MEDIA MARKETING - an easy explanation of what social media
marketing really is, and how to "think" about social media marketing.
PLATFORM MARKETING STEP-BY-STEP - an explanation of: Facebook
Marketing - Facebook for Business LinkedIn Marketing - LinkedIn for
Business Twitter Marketing - Twitter for Business YouTube Marketing YouTube for Business Pinterest Marketing - Pinterest for Business Yelp /
Local - Marketing via Yelp, Google+ and other local review sites Epilogue
- the "new" kids on the block of Snapchat and Instagram POSTING
STRATEGY - creating great content is the first step, and knowing how to
post it is the second. The SOCIAL MEDIA MARKETING WORKBOOK
explains how to find other people's content to share and how to create
your own content as well as how to OPTIMIZE and PROMOTE your social
media efforts. FREE SOCIAL MEDIA MARKETING TOOLS - as part of
Jason's SOCIAL MEDIA TOOLBOOK, you get complete access to
hundreds of FREE social media tools as well - a $29.99 value!
INCREDIBLE WORKSHEETS AND VIDEOS - let Jason guide you step-bystep to success at social media. Social Media Marketing Worksheets This
isn't a fancy book on social media marketing 2017. This isn't a pie-in-thesky book. This is a practical hands-on book, with links not only to free
tools but to step-by-step worksheets. By the end of the book, you'll have a
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social media marketing plan ready for your business AND specific plans
for each medium that makes sense for you (e.g., Facebook, Yelp, Twitter,
etc.). Got questions? Just Google Jason McDonald and send him an email
- he's happy to help. Compare with: Social Media for Dummies, Social
Media Marketing in a Day, Social Media Marketing for Dummies, The Art
of Social Media (Guy Kawasaki), and Chaos Monkeys (Antonio Garcia
Marquez).
The Pastry's Chef's Little Black Book - Michael Zebrowski 2017
"This book includes a comprehensive collection of 500 professionally
formatted recipes covering all aspects of the pastry arts. Authorized by
award winning pastry chefs Michael Mignano and Michael Zebrowski."-Get Untamed - Glennon Doyle 2021-11-16
This stunning hardcover journal is a bold, interactive guide to
discovering and creating the truest, most beautiful lives, families, and
world we can imagine, based on the #1 New York Times bestseller
Untamed. “We must stop asking people for directions to places they’ve
never been. Every life is an unprecedented experiment. We are all
pioneers. I created Get Untamed: The Journal as an interactive
experience in charting our own way—so we can let burn that which is not
true and beautiful enough and get started building what is.” —Glennon
Doyle With Untamed, Glennon Doyle—writer, activist, and “patron saint
of female empowerment” (People)—ignited a movement. Untamed has
been described as “a wake-up call” (Tracee Ellis Ross), “an anthem for
women today” (Kristen Bell), and a book that “will shake your brain and
make your soul scream” (Adele). Glennon now offers a new way of
journaling, one that reveals how we can stop striving to meet others’
expectations—because when we finally learn that satisfying the world is
impossible, we quit pleasing and start living. Whether or not you have
read Untamed, this journal leads you to rediscover, and begin to trust,
your own inner-voice. Full of thought-provoking exercises, beloved
quotations from Untamed, compelling illustrations, playful and
meditative coloring pages, and an original introduction, in Get Untamed:
The Journal, Glennon guides us through the process of examining the
aspects of our lives that can make us feel caged. This revolutionary
method for uprooting culturally-constructed ideas shows us how to
discover for ourselves what we want to keep and what we’ll let burn so
that we can build lives by design instead of default. A one-of-a-kind
journal experience, Get Untamed proves Glennon’s philosophy that
“imagination is not where we go to escape reality, but where we go to
remember it.”
Advanced Social Media Marketing - Tom Funk 2014-03-01
Hundreds of millions of Americans are using social media (SM), and
already some 70% of businesses have joined them there, using Facebook
and other SM platforms to connect with their customers, and attract new
ones. So the real question isn’t whether to take your business onto social
media platforms—but how to do it quickly, effectively, on a budget, with
smart goals, and a road map for success. Advanced Social Media
Marketing: How to Lead, Launch, and Manage a Successful Social Media
Program cuts through the hype and fluff about how social media is
changing the world, and it gets down to what really matters: How you as
a manager can best use SM to benefit your business. Written by a
veteran online marketer and ecommerce professional, the book shares
practical strategies and tactics to let you launch and scale a successful
corporate social media program. Advanced Social Media Marketing: How
to Lead, Launch, and Manage a Successful Social Media Program is for
the manager who already knows something about social media and wants
to roll up his or her sleeves and get down to business. In it, we simplify
tasks that might otherwise be complicated—like adopting and tracking
key performance metrics, developing online ad campaigns, or creating
Facebook apps like games, giveaways and sweepstakes with the capacity
to go viral. Businesses can harness the unique advantages of this new
medium, but they need a practical, no-nonsense guide like this one.
Otherwise they risk being ignored, wasting time and money or, even
worse, damaging their own brand and seeing a well-intentioned online
program blow up. The book is heavy on the how-to, case studies,
campaign results and other statistics, and interviews with ecommerce
managers at businesses large and small. It also includes the author’s own
experiences at Green Mountain Coffee Roasters, Wine of the Month Club,
and others. While this book will be accessible enough for someone
implementing a social media program for the first time, it’s ambitious
enough to benefit experienced SM hands who are looking for good ideas
and techniques to push their online community to the next level of size,
interactivity, and buzz.
Encyclopedia of Information Science and Technology, Fourth Edition Khosrow-Pour, D.B.A., Mehdi 2017-06-20
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In recent years, our world has experienced a profound shift and
progression in available computing and knowledge sharing innovations.
These emerging advancements have developed at a rapid pace,
disseminating into and affecting numerous aspects of contemporary
society. This has created a pivotal need for an innovative compendium
encompassing the latest trends, concepts, and issues surrounding this
relevant discipline area. During the past 15 years, the Encyclopedia of
Information Science and Technology has become recognized as one of
the landmark sources of the latest knowledge and discoveries in this
discipline. The Encyclopedia of Information Science and Technology,
Fourth Edition is a 10-volume set which includes 705 original and
previously unpublished research articles covering a full range of
perspectives, applications, and techniques contributed by thousands of
experts and researchers from around the globe. This authoritative
encyclopedia is an all-encompassing, well-established reference source
that is ideally designed to disseminate the most forward-thinking and
diverse research findings. With critical perspectives on the impact of
information science management and new technologies in modern
settings, including but not limited to computer science, education,
healthcare, government, engineering, business, and natural and physical
sciences, it is a pivotal and relevant source of knowledge that will benefit
every professional within the field of information science and technology
and is an invaluable addition to every academic and corporate library.
Black Book of Poems II - Vincent Hunanyan 2020-09-01
From Vincent K. Hunanyan, the #1 bestselling author of Black Book of
Poems, comes his highly anticipated second collection of poetry. This
collection offers a refreshingly honest approach to life and love that is
realistic and relatable to everyone. Written mostly in metered, rhyming
stanzas, Black Book of Poems II provides a non-threatening platform for
reflection and meditation on life’s most difficult challenges.
The B2B Social Media Book - Kipp Bodnar 2011-12-20
Advance your B2B marketing plans with proven social media strategies
Learn social media's specific application to B2B companies and how it
can be leveraged to drive leads and revenue. B2B marketers are
undervalued and under appreciated in many companies. Social media
and online marketing provide the right mix of rich data and reduction in
marketing expenses to help transform a marketer into a superstar. The
B2B Social Media Book provides B2B marketers with actionable advice
on leveraging blogging, LinkedIn, Twitter, Facebook and more, combined
with key strategic imperatives that serve as the backbone of effective
B2B social media strategies. This book serves as the definitive reference
for B2B marketers looking to master social media and take their career
to the next level. Describes a methodology for generating leads using
social media Details how to create content offers that increase
conversion rates and drive leads from social media Offers practical
advice for incorporating mobile strategies into the marketing mix
Provides a step-by-step process for measuring the return on investment
of B2B social media strategies The B2B Social Media Book will help
readers establish a strong social media marketing strategy to generate
more leads, become a marketing superstar in the eye of company
leaders, and most importantly, contribute to business growth.
The Boy, the Mole, the Fox and the Horse - Charlie Mackesy
2019-10-29
#1 NEW YORK TIMES BESTSELLER · WALL STREET JOURNAL
BESTSELLER · USA TODAY BESTSELLER “The Boy, the Mole, the Fox
and the Horse is not only a thought-provoking, discussion-worthy story,
the book itself is an object of art.”- Elizabeth Egan, The New York Times
From British illustrator, artist, and author Charlie Mackesy comes a
journey for all ages that explores life’s universal lessons, featuring 100
color and black-and-white drawings. “What do you want to be when you
grow up?” asked the mole. “Kind,” said the boy. Charlie Mackesy offers
inspiration and hope in uncertain times in this beautiful book, following
the tale of a curious boy, a greedy mole, a wary fox and a wise horse who
find themselves together in sometimes difficult terrain, sharing their
greatest fears and biggest discoveries about vulnerability, kindness,
hope, friendship and love. The shared adventures and important
conversations between the four friends are full of life lessons that have
connected with readers of all ages.
The Black Book - Mr. John 2016-08-08
Written without motive or rhythm, The Black Book offers an eclectic
collection of the beliefs and ideas of author Mr. John. It is a book of
moments and direct snapshots of his thoughtssome light, some dark, and
others black. Throughout the twenty-one chapters, Mr. John offers
opinions and an honest look at a wide variety of subjects, including: the
dangers of drinking too much, living for today, the meaning of our
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existence, the quirkiness of names, the importance of speaking out for
what is right, and much more. Punctuated with drawings, scribbles, and
handwritten words, The Black Book communicates the message that life
is too important to lock yourself away and never allow yourself the time
to relax, escape, and explore. Mr. John implores you to enjoy, love, and
never forget to be nice to each other.
Burn After Writing (Purple With Cats) - Sharon Jones 2022-08-30
The national bestseller. Write. Burn. Repeat. Now with new covers to
match whatever mood you’re in. "This book has made me laugh and cry,
filled me with joy, and inspired me." -TikTok user camrynbanks
Instagram, WhatsApp, Snapchat, TikTok, VSCO, YouTube...the world has
not only become one giant feed, but also one giant confessional. Burn
After Writing allows you to spend less time scrolling and more time selfreflecting. Through incisive questions and thought experiments, this
journal helps you learn new things while letting others go. Imagine
instead of publicly declaring your feelings for others, you privately
declared your feelings for yourself? Help your heart by turning off the
comments and muting the accounts that drive you into jealousy for a few
moments a night. Whether you are going through the ups and downs of
growing up, or know a few young people who are, you will flourish by
finding free expression--even if through a few tears! Push your limits,
reflect on your past, present, and future, and create a secret book that's
about you, and just for you. This is not a diary, and there is no posting
required. And when you're finished, toss it, hide it, or Burn After Writing.
Milk and Honey - Rupi Kaur 2015-10-06
The book is divided into four chapters, and each chapter serves a
different purpose. Deals with a different pain. Heals a different
heartache. Milk and Honey takes readers through a journey of the most
bitter moments in life and finds sweetness in them because there is
sweetness everywhere if you are just willing to look.
Social Media - Calvin Kennedy 2017-02-21
Are you unsure about how to use social media marketing for your
business? Do you want to know how to use social media marketing and
advertising to boost your sales and bottom line? Then you have
discovered the right book. In this book, you are going to learn social
media marketing for beginners. You'll discover: -How to set up a
strategic social media marketing and advertising plan, as well as why you
even need one. -How to use Facebook, Twitter, YouTube, and Instagram
to boost your bottom line without seeming like every other spammy
business out there. -How to use social media apps to keep track of your
social media analytics, followers, subscribers, contestants, and so much
more. -As well as the proper etiquette and social media marketing
approach to attract clients and customers, and keep them coming back.
This is one of the best social media marketing books you can find
available on the market today. With these proven tips and tricks for
social media marketing, you'll have followers and subscribers visiting
your online stores and brick and mortar store in no time! Come with me
as we explore the secret tips and tricks to Social Media Marketing.
Enjoy!
Good Trash - Kc Blackbook 2020-08-13
When KC Blackbook was twenty-four years old, she moved to South
Korea on a temporary work assignment. She hoped to be another cliché the type of woman who goes abroad, has beautiful, spiritual experiences,
and finds both herself and a charming Casanova along the way. Instead,
she entered a foreign world where fellow expats were using sex and love
as coping mechanisms against culture shock, language barriers, and as a
way to hide from the personal demons they thought they left thousands
of miles away in their home countries. It wouldn't take long before KC
realized that she, too, was guilty of doing the same. Good Trash vol. 1 is
a true story, following the life and almost-loves of KC Blackbook, and
documents the ten years she spent looking for love in all the wrong
places while navigating her way through the dating scenes in South
Korea, Japan, Saudi Arabia, Singapore, Germany, and a global pandemic.
Do You Mind If I Cancel? - Gary Janetti 2019-10-22
The Instant New York Times Bestseller "From “Family Guy” to his own
Instagram account, Janetti has been behind some of his generation’s
greatest comedy. This book of essays is no exception." — The New York
Times Fans of David Sedaris, Jenny Lawson, and Tina Fey... meet your
new friend Gary Janetti. Gary Janetti, the writer and producer for some
of the most popular television comedies of all time, and creator of one of
the most wickedly funny Instagram accounts there is, now turns his skills
to the page in a hilarious, and poignant book chronicling the pains and
indignities of everyday life. Gary spends his twenties in New York,
dreaming of starring on soap operas while in reality working at a hotel
where he lusts after an unattainable colleague and battles a bellman who
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despises it when people actually use a bell to call him. He chronicles the
torture of finding a job before the internet when you had to talk on the
phone all the time, and fantasizes, as we all do, about who to tell off
when he finally wins an Oscar. As Gary himself says, “These are essays
from my childhood and young adulthood about things that still annoy
me.” Original, brazen, and laugh out loud funny, Do You Mind If I
Cancel? is something not to be missed.
Social Media - Grant Kennedy 2016-01-27
A Book That Actually Teaches You How to Solve the "Social Media"
Puzzle? Yes - with this amazing guide, you can make sense of the vast
array of opportunities in the social media sphere - and choose the ones
that suit you best! In this expanded 2nd edition of Social Media: Master
Social Media Marketing - Facebook, Twitter, YouTube & Instagram,
you'll be taken through a step-by-step process on how to develop your
web presence. This book helps you improve your marketing strategies in
many ways: Increased Reach Brand Recognition Lower Marketing Costs
Better Interactions with Potential Customers Higher Conversion Rates
SEO Optimization and Greater Brand Loyalty Even if you're new to social
media marketing, you can easily get started TODAY with Social Media:
Master Social Media Marketing - Facebook, Twitter, YouTube &
Instagram. This book helps you research your options, understand the
many features available to you, and choose the platform that suits you
best. You'll discover how to set up your accounts, find your target
audience, promote your business, and reach your goals! With this
essential guide, you'll learn the Dos and Don'ts of Social Media
Marketing, be inspired by Social Media Marketing Success Stories, and
Learn the 10 Things to Keep in Mind. You'll also gain access to the
amazing 25 Tips to Social Marketing Success! Don't wait while your
competition takes advantage of this valuable opportunity! Read Social
Media: Master Social Media Marketing - Facebook, Twitter, YouTube &
Instagram right away and take charge of your online marketing space!
Instagram - J. Holmes 2015-12-02
Put the Power of Instagram to Work for You! Are you ready to create an
Instagram account? Do you want to create a popular and profitable
Instagram presence? Would you like to use Instagram to spread the word
about your business? When you read Instagram Black Book: Everything
You Need to Know about Instagram for Business and Personal - Ultimate
Instagram Marketing Book, you'll learn about how Instagram got its start
- and how you can get started with Instagram. You'll learn all the basics
of using this powerful platform: - Notifications - Social Connectivity Adding Photos and Videos - Editing and Filters - Sharing - and even
Instagram Direct! With Instagram Black Book: Everything You Need to
Know about Instagram for Business and Personal - Ultimate Instagram
Marketing Book, you'll learn how to make a great Instagram account, get
more likes for your Instagram posts, and reach out to more users. You'll
find out the best ways to profit from your posts-including Instagram
Analytics for business and marketing success! Don't wait - It's time to put
the Instagram platform to work for you! Start reading Instagram Black
Book: Everything You Need to Know about Instagram for Business and
Personal - Ultimate Instagram Marketing Book right away! You'll be so
glad you did!
The Other Black Girl - Zakiya Dalila Harris 2022-06-07
"Get Out meets The Devil Wears Prada in this electric debut about the
tension that unfurls when two young Black women meet against the
starkly white backdrop of New York City book publishing. Twenty-sixyear-old editorial assistant Nella Rogers is tired of being the only Black
employee at Wagner Books. Fed up with the isolation and
microaggressions, she's thrilled when Harlem-born and bred Hazel starts
working in the cubicle beside hers. They've only just started comparing
natural hair care regimens, though, when a string of uncomfortable
events elevates Hazel to Office Darling, and Nella is left in the dust. Then
the notes begin to appear on Nella's desk: LEAVE WAGNER. NOW. It's
hard to believe Hazel is behind these hostile messages. But as Nella
starts to spiral and obsess over the sinister forces at play, she soon
realizes that there's a lot more at stake than just her career. A whipsmart and dynamic thriller and sly social commentary that is perfect for
anyone who has ever felt manipulated, threatened, or overlooked in the
workplace, The Other Black Girl will keep you on the edge of your seat
until the very last twist"-If You Come Softly - Jacqueline Woodson 2010-01-07
A lyrical story of star-crossed love perfect for readers of The Hate U
Give, by National Ambassador for Children’s Literature Jacqueline
Woodson Jeremiah feels good inside his own skin. That is, when he's in
his own Brooklyn neighborhood. But now he's going to be attending a
fancy prep school in Manhattan, and black teenage boys don't exactly fit
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in there. So it's a surprise when he meets Ellie the first week of school.
In one frozen moment their eyes lock, and after that they know they fit
together--even though she's Jewish and he's black. Their worlds are so
different, but to them that's not what matters. Too bad the rest of the
world has to get in their way. Jacqueline Woodson's work has been called
“moving and resonant” (Wall Street Journal) and “gorgeous” (Vanity
Fair). Now celebrating its twentieth anniversary, and including a new
preface by the author, If You Come Softly is a powerful story of
interracial love that leaves readers wondering "why" and "if only . . ."
So You Want to Talk About Race - Ijeoma Oluo 2019-09-24
In this New York Times bestseller, Ijeoma Oluo offers a hard-hitting but
user-friendly examination of race in America Widespread reporting on
aspects of white supremacy -- from police brutality to the mass
incarceration of Black Americans -- has put a media spotlight on racism
in our society. Still, it is a difficult subject to talk about. How do you tell
your roommate her jokes are racist? Why did your sister-in-law take
umbrage when you asked to touch her hair -- and how do you make it
right? How do you explain white privilege to your white, privileged
friend? In So You Want to Talk About Race, Ijeoma Oluo guides readers
of all races through subjects ranging from intersectionality and
affirmative action to "model minorities" in an attempt to make the
seemingly impossible possible: honest conversations about race and
racism, and how they infect almost every aspect of American life. "Oluo
gives us -- both white people and people of color -- that language to
engage in clear, constructive, and confident dialogue with each other
about how to deal with racial prejudices and biases." -- National Book
Review "Generous and empathetic, yet usefully blunt . . . it's for anyone
who wants to be smarter and more empathetic about matters of race and
engage in more productive anti-racist action." -- Salon (Required
Reading)
Advanced Methodologies and Technologies in Media and
Communications - Khosrow-Pour, D.B.A., Mehdi 2018-10-19
Media and communication advancements allow individuals across the
globe to connect in the blink of an eye. Individuals can share information
and collaborate on new projects like never before while also remaining
informed on global issues through ever-improving media outlets and
technologies. Advanced Methodologies and Technologies in Media and
Communications provides emerging research on the modern effects of
media on cultures, individuals, and groups. While highlighting a range of
topics such as social media use and marketing, media influence, and
communication technology, this book explores how these advancements
shape and further the global society. This book is an important resource
for media researchers and professionals, academics, students, and
communications experts seeking new information on the effective use of
modern technology in communication applications.
Digital Service Delivery in Africa - Ogechi Adeola 2022-02-07
The dynamics of the world’s pervasive digital technologies is
transforming organisations and enabling enterprises to create
sustainable competitive advantage. This presents huge economic
opportunities for Africa. This book responds to the need for African
enterprises and organisations—particularly those in the service
sector—to fully exploit the inherent potential in digital platforms by
putting in place processes to respond effectively to changing consumer
demands. Digital service delivery is conceptualised as a key driver of
effective management and service delivery across the value chain of
businesses. The authors offer insights into the opportunities, drivers,
structures, and models of digital service delivery specific to the African
context, using case studies and country-based themes that highlight how
the adoption of digital platforms and practices can transform service
delivery for value-creation. The book examines the scope and
applications of digital businesses, emphasising the emergence, valuecreation, and strategic implications for Africa’s private and public
enterprises. Students, entrepreneurs, IT innovators, academics, and
policymakers will gain a greater understanding of how digitalisation is
shaping consumer expectations, industry practices, and service delivery
in Africa.
Dijital İletişim Fırsatlar ve Tehditler - DR. ÖĞR. ÜYESİ ÖZER
SİLSÜPÜR 2022-10-10
İletişimin serüveni, akıllara durgunluk verecek hızda… Yakın geçmişe
bakmak bile değişimin ne denli boyutlu olduğunu görmek için yeterli.
İletişim süreçlerini irdeleyen yaklaşımlar açısından bakıldığında konunun
üç ana boyutuyla sorgulandığını görmek gerekir. Kaynak
değerlendirmesi, yorumu yapılırken, hedef de tanımlanmaya çalışılmış ve
süreç uzunca bir süre bu eksende yürütülmüştür. Temel sorgulama
argümanı da iletişimin diyebilmek için çift yönlü olup olmadığının
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sorgulanmasıdır. İletişim modelleri içerisinde Laswell’e temel eleştirinin
geri dönüşü, “feedback”i dikkate almamasıdır. Bu eleştirinin ShannonWeaver modellemesinde büyük ölçüde ortadan kalktığı ve bir geri
beslemeden söz edildiği görülmektedir. Modellerde gözlenen bu
tartışmanın aslında iletişime kuramsal yaklaşımlarda, özellikle hedefin
tutumuna, konumuna ilişkin çokça tartışmanın yapıldığı da bilinmektedir.
Özellikle etki boyutuyla, düşünüldüğünde iletişim kuramlarının
tarihçesinde “güçlü etkiler” döneminden başlayarak bir evrim geçirdiği
ve son gelinen noktada, hedefin de verileni tümüyle alan bir “sünger”
olmadığı yönünde bir boyuta eriştiği bilinmektedir. Tüm bu tartışmalar
yaşanırken önemli bir ayağın da özellikle McLuhan penceresinden araca
odaklandığı da bilinmektedir. Araç, mecra bu tartışmalarda aslında çok
belirgin bir dinamiği tartışmaların odağına yerleştirmektedir. Aracın hem
iletişimin içeriğini, biçimini hem de sistemsel olarak çevreyi de
biçimlendirdiğinin altı kalın kalın çizilmektedir. İşte tam bu noktada
tartışmayı odakladığınızda hiç kuşkusuz bugün için “dijital iletişim”
sürecini dikkate almak ve sürece ilişkin birkaç söz etmek gerekir.
The Black Book of Secrets - F. E. Higgins 2010-07-20
A boy arrives at a remote village in the dead of night. His name is Ludlow
Fitch—and he is running from a most terrible past. What he is about to
learn is that in this village is the life he has dreamed of—a safe place to
live, and a job, as the assistant to a mysterious pawnbroker who trades
people's deepest, darkest secrets for cash. Ludlow's job is to neatly
transcribe the confessions in an ancient leather-bound tome: The Black
Book of Secrets. Ludlow yearns to trust his mentor, who refuses to
disclose any information on his past experiences or future intentions.
What the pawnbroker does not know is, in a town brimming with secrets,
the most troubling may be held by his new apprentice.
Mining the Social Web - Matthew A. Russell 2018-12-04
Mine the rich data tucked away in popular social websites such as
Twitter, Facebook, LinkedIn, and Instagram. With the third edition of
this popular guide, data scientists, analysts, and programmers will learn
how to glean insights from social media—including who’s connecting
with whom, what they’re talking about, and where they’re located—using
Python code examples, Jupyter notebooks, or Docker containers. In part
one, each standalone chapter focuses on one aspect of the social
landscape, including each of the major social sites, as well as web pages,
blogs and feeds, mailboxes, GitHub, and a newly added chapter covering
Instagram. Part two provides a cookbook with two dozen bite-size recipes
for solving particular issues with Twitter. Get a straightforward synopsis
of the social web landscape Use Docker to easily run each chapter’s
example code, packaged as a Jupyter notebook Adapt and contribute to
the code’s open source GitHub repository Learn how to employ best-inclass Python 3 tools to slice and dice the data you collect Apply advanced
mining techniques such as TFIDF, cosine similarity, collocation analysis,
clique detection, and image recognition Build beautiful data
visualizations with Python and JavaScript toolkits
Born in Blackness: Africa, Africans, and the Making of the Modern
World, 1471 to the Second World War - Howard W. French 2021-10-12
Revealing the central yet intentionally obliterated role of Africa in the
creation of modernity, Born in Blackness vitally reframes our
understanding of world history. Traditional accounts of the making of the
modern world afford a place of primacy to European history. Some credit
the fifteenth-century Age of Discovery and the maritime connection it
established between West and East; others the accidental unearthing of
the “New World.” Still others point to the development of the scientific
method, or the spread of Judeo-Christian beliefs; and so on, ad infinitum.
The history of Africa, by contrast, has long been relegated to the remote
outskirts of our global story. What if, instead, we put Africa and Africans
at the very center of our thinking about the origins of modernity? In a
sweeping narrative spanning more than six centuries, Howard W. French
does just that, for Born in Blackness vitally reframes the story of
medieval and emerging Africa, demonstrating how the economic
ascendancy of Europe, the anchoring of democracy in the West, and the
fulfillment of so-called Enlightenment ideals all grew out of Europe’s
dehumanizing engagement with the “dark” continent. In fact, French
reveals, the first impetus for the Age of Discovery was not—as we are so
often told, even today—Europe’s yearning for ties with Asia, but rather
its centuries-old desire to forge a trade in gold with legendarily rich
Black societies sequestered away in the heart of West Africa. Creating a
historical narrative that begins with the commencement of commercial
relations between Portugal and Africa in the fifteenth century and ends
with the onset of World War II, Born in Blackness interweaves precise
historical detail with poignant, personal reportage. In so doing, it
dramatically retrieves the lives of major African historical figures, from
instagram-instagram-blackbook-everything-you-need

the unimaginably rich medieval emperors who traded with the Near East
and beyond, to the Kongo sovereigns who heroically battled seventeenthcentury European powers, to the ex-slaves who liberated Haitians from
bondage and profoundly altered the course of American history. While
French cogently demonstrates the centrality of Africa to the rise of the
modern world, Born in Blackness becomes, at the same time, a far more
significant narrative, one that reveals a long-concealed history of
trivialization and, more often, elision in depictions of African history
throughout the last five hundred years. As French shows, the
achievements of sovereign African nations and their now-far-flung
peoples have time and again been etiolated and deliberately erased from
modern history. As the West ascended, their stories—siloed and
piecemeal—were swept into secluded corners, thus setting the stage for
the hagiographic “rise of the West” theories that have endured to this
day. “Capacious and compelling” (Laurent Dubois), Born in Blackness is
epic history on the grand scale. In the lofty tradition of bold, revisionist
narratives, it reframes the story of gold and tobacco, sugar and
cotton—and of the greatest “commodity” of them all, the twelve million
people who were brought in chains from Africa to the “New World,”
whose reclaimed lives shed a harsh light on our present world.
Ultimate Guide to Instagram for Business - Kim Walsh Phillips
2017-05-16
SELL MORE WITH INSTAGRAM Are you ready to tap into Instagram’s
booming network of 600 million viable customers? With the Ultimate
Guide to Instagram for Business, social media marketing expert Kim
Walsh-Phillips gives you the tools you need to get your due return on
investment out of Instagram. From cross-platform branding and
marketing advice to practical blueprints for funneling followers, this
guide unlocks the secrets successful entrepreneurs use to drive sales
directly from Instagram, become experts in their field, and grow their
business. Learn how to: Set up an Instagram marketing funnel that
converts followers into customers Run effective, lead-generating
campaigns with trending hashtags, exclusive contests, and product
launches Grow your Instagram following with The 21-Day Blueprint
Leverage your Instagram brand to reach celebrity status and gain a
competitive advantage Post Instagram stories and live videos to grow
your follower base and drive sales Build content with a Quick-Start Lead
Magnet Blueprint that will attract your ideal customers Your followers
are ready to take action -- give them a reason! Whether you're new to the
Instagram world or you're not sure how to get more out of your profile,
this guide is the perfect tool for entrepreneurs ready to promote
themselves to millions of visual shoppers. With this guide's easy-to-use
strategies, easy-to-adapt blueprints, and other great resources, you'll be
ready to take the plunge!
Light Is the New Black - Rebecca Campbell 2015-07-06
Awaken to your potential, connect with the callings your soul and light
up the world with your presence. Your inner light is your soul and it is
guiding you every moment of every day. Light Is the New Black is a
guidebook for those who agreed to be here at this time in history to
answer the call of their soul and work their light. This soulful,
encouraging book will guide you to hear the callings of your soul, so you
can light up the world with your presence. Rebecca Campbell had her
first awakening when she was a teenager, but without anyone to guide
her, she ignored her soul's callings and dimmed her light in order to fit
in. Then, just before her 30th birthday, the life she had so consciously
created began to crumble around her. It was as if the Universe had
turned off all the lights, so she had no choice but to rediscover her own.
In this book, Rebecca shares her own journey, alongside practical tools
to help you reconnect with the core of your being and channelled
messages from the Universe. Once you rediscover what you already
know at soul level, you can create a life that is in alignment, discover
your soul gifts and offer the world something that only you can give.
Quotations from Chairman Mao Tsetung - Zedong Mao 1990
Suri's Burn Book - Allie Hagan 2012-09-04
Based on the blog, this clever book of snarky commentary is told from
the imagined world of "Suri Cruise."
Social Media Marketing All-in-One For Dummies - Jan Zimmerman
2010-08-26
Face Facebook, link up with LinkedIn, and tweet with Twitter using this
all-in-one guide! Marketing your business through social media isn't
rocket science. Here's how to apply the marketing savvy you already
have to the social media your prospects are using, helping you get and
keep more customers, make more sales, and boost your bottom line. Find
the business side — explore the variety of social media options and
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research where your target audience hangs out Collect your tools —
discover ways to simplify posting in multiple locations and how to
monitor activity Establish your presence — start a blog or podcast to
build a following Follow and be followed — find the right people to follow
on Twitter and get them to follow you Fan out — showcase your company
with a customized Facebook business page Follow up — use analytics to
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assess the success of your social media campaign Open the book and
find: Tips for finding your target market Important legal considerations
Step-by-step guidance for setting up a campaign Lots of helpful
technology tools Blogging and podcasting advice How to make Twitter
pay off for your business Tools for analyzing your success in each
medium When to move forward and when to pull back
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