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Organizational Behavior I - John B. Miner 2005
First Published in 2015. Routledge is an imprint of Taylor & Francis, an Informa company.
One More Time - Frederick Herzberg 2008-07-14
Imagine overseeing a workforce so motivated that employees relish more hours of work, shoulder more
responsibility themselves; and favor challenging jobs over paychecks or bonuses. In One More Time: How
Do You Motivate Employees? Frederick Herzberg shows managers how to shift from relying on extrinsic
incentives to activating the real drivers of high performance: interesting, challenging work and the
opportunity to continually achieve and grow into greater responsibility. The results? An ultramotivated
workforce. Since 1922, Harvard Business Review has been a leading source of breakthrough management
ideas-many of which still speak to and influence us today. The Harvard Business Review Classics series now
offers readers the opportunity to make these seminal pieces a part of your permanent management library.
Each highly readable volume contains a groundbreaking idea that continues to shape best practices and
inspire countless managers around the world-and will have a direct impact on you today and for years to
come.
Work Motivation in Organizational Behavior - Craig C. Pinder 2014-07-17
This second edition of the best-selling textbook on Work Motivation in Organizational Behavior provides an
update of the critical analysis of the scientific literature on this topic, and provides a highly integrated
treatment of leading theories, including their historical roots and progression over the years. A heavy
emphasis is placed on the notion that behavior in the workplace is determined by a mix of factors, many of
which are not treated in texts on work motivation (such as frustration and violence, power, love, and sex).
Examples from current and recent media events are numerous, and intended to illustrate concepts and
issues related to work motivation, emotion, attitudes, and behavior.
Administrative Thinkers - D. Ravindra Prasad 1991

T. Harris; The Democratic Conception in Education, John Dewey; Dare the School Build a New Social
Order? George S. Counts; A Control of Education, Theodore Brameld; Technology and Community, Kenneth
D. Benne; Significant Learning, Carl Rogers; Great Expectations and the Experience of Work, Seymour
Sarason; The Motivation-Hygiene Theory, Frederick Harzberg; Three Theoretical Approaches to Work,
Richard Lyons; Job and Work-Two Models for Society and Education, Arthur G. Wirth; Implementing
Workplace Reforms in Schools, Norman Benson and Patricia Malone.
The Progress Principle - Teresa Amabile 2011-07-19
What really sets the best managers above the rest? It’s their power to build a cadre of employees who have
great inner work lives—consistently positive emotions; strong motivation; and favorable perceptions of the
organization, their work, and their colleagues. The worst managers undermine inner work life, often
unwittingly. As Teresa Amabile and Steven Kramer explain in The Progress Principle, seemingly mundane
workday events can make or break employees’ inner work lives. But it’s forward momentum in meaningful
work—progress—that creates the best inner work lives. Through rigorous analysis of nearly 12,000 diary
entries provided by 238 employees in 7 companies, the authors explain how managers can foster progress
and enhance inner work life every day. The book shows how to remove obstacles to progress, including
meaningless tasks and toxic relationships. It also explains how to activate two forces that enable progress:
(1) catalysts—events that directly facilitate project work, such as clear goals and autonomy—and (2)
nourishers—interpersonal events that uplift workers, including encouragement and demonstrations of
respect and collegiality. Brimming with honest examples from the companies studied, The Progress
Principle equips aspiring and seasoned leaders alike with the insights they need to maximize their people’s
performance.
Who am I? - Steven Reiss 2002-03-05
What do we want? What makes us tick? From acceptance to vengeance to curiosity, this book explains the
16 basic and universal desires that shape our behavior—and shows how the ways we prioritize them
determines our personalities. Grounded in up-to-date psychological research, this book can help parents
comprehend their children’s needs and behavior couples understand each other better employers motivate
their employees employees become more effective in their work YOU achieve greater satisfaction and
happiness in life
Job attitudes:review of research and opinion - Frederick Herzberg 1967

Power Is the Great Motivator - David C. McClelland 2008-08-04
In this provocative exploration into the nature and value of power in organizations, authors David
McClelland and David Burnham reveal how the drive for influence is essential to good management. The
authors provide a wealth of counterintuitive insights about what using power really means in today's
business landscape. Power Is the Great Motivator is a must-read for all managers seeking to foster high
morale and a strong sense of responsibility and commitment in their workforce. Since 1922, Harvard
Business Review has been a leading source of breakthrough ideas in management practice. The Harvard
Business Review Classics series now offers you the opportunity to make these seminal pieces a part of your
permanent management library. Each highly readable volume contains a groundbreaking idea that
continues to shape best practices and inspire countless managers around the world.
Design of Jobs: Selected Readings - Louis E. Davis 1972

Leadership, Ethics and Policing - P. J. Ortmeier 2009-02-01
From street cop to chief, this guide develops a wide-range of ethical leadership skills applicable to all police
ranks. Moving beyond incident-driven techniques, the book embraces problem-oriented, intelligence-led
policing and integrates both ethics and leadership concepts. This edition includes two new chapters to
address today's environment–one on Homeland Security and one on strategic policing. New case studies,
examples and applications appear throughout the text and help officers develop essential ethical leadership
competencies. For courses in Police Leadership, Administration, Management, Ethics and Supervision.
Motivation Pocketbook - Max A. Eggert 2015-09-16
The Motivation Pocketbook examines the many different theories of motivation, drawing out the key points
and offering management tips for each one. A useful problem-identifier points the way to the best theories

Controversies Over the Purposes of Schooling and the Meaning of Work - Norman Benson 1990
This revised edition of the original, first published by UPA in 1986, is a collection of readings designed to
help students clarify their understanding of the ongoing debate over the responsibilities of schools.
Contents: Do the Public Schools Educate Children Beyond the Position They Must Occupy in Life? William
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to use in particular situations. For example, when people complain a lot the author recommends the 'ERG
Theory', and when they lack direction he puts forward the 'Goal Theory'. There is also a review of the
different character and personality types and what they are most likely to find motivational. In conclusion,
the book lists nine basic rules of motivation, ten ways in which to keep yourself motivated and 100 ways in
which to say 'well done'. To coin one of these expressions, 'sheer class' Max.
The Motivation to Work - Frederick Herzberg 1959

The Power of Project Leadership - Susanne Madsen 2015-01-03
In today's 'more for less' culture, the expectations of project management and delivery are no longer limited
to budgets, schedules and quality. For projects to make an impact and have lasting value, the project
manager must be able to strategize, innovate, motivate, empower and collaborate - in other words, project
managers must learn how to lead. The Power of Project Leadership helps you transform into an effective
project leader by shifting your managerial mindset into one of inspiration, motivation and influence. The
book describes what good project leadership looks like and explains how to make the transition using
concrete tools and strategies. With underlying theories to help the reader understand how teams and
individuals are motivated, it ensures that project managers lead with vision, continuously improve and
innovate, work with intent, empower the team, get closer to stakeholders, remain authentic and establish a
solid foundation for their projects. The book has a practical and engaging approach and draws on over 25
interviews with leading experts who have made the transition from project managers to project leaders.
These experts come from a variety of sectors and companies; including Expedia, British Gas, Standard
Bank, Verizon Enterprise Solutions, Liquid Planner, and the UK Government.
Work Motivation - Gary P. Latham 2012
Work Motivation: History, Theory, Research, and Practice provides unique behavioural science frameworks
for motivating employees in organizational settings.
Intrinsic Motivation at Work - Kenneth W. Thomas 2009-04-13
This breakthrough book provides a comprehensive discussion of intrinsic motivation in the workplace--the
psychological rewards workers get directly from the work itself.
The Managerial Choice - Frederick Herzberg 1982

Fundamentals of Business (black and White) - Stephen J. Skripak 2016-07-29
(Black & White version) Fundamentals of Business was created for Virginia Tech's MGT 1104 Foundations
of Business through a collaboration between the Pamplin College of Business and Virginia Tech Libraries.
This book is freely available at: http://hdl.handle.net/10919/70961 It is licensed with a Creative CommonsNonCommercial ShareAlike 3.0 license.
Meet Maslow - Landon T. Smith 2017-04-26
Everyone has needs! But how many of us actually know what those needs are? Sure, we can point out the
basic ones, eating, breathing and sleeping, but what other types of needs are there? Well, with the help of
our good friend Abraham Maslow, we're going to be talking all about needs! Meet Maslow is all about
learning what he referred to as the Hierarchy of Needs, a pyramid designed to teach us what every human
really needs in order to excel! The entire purpose of man isn't just to live, but rather it is to live well, but we
can't live well without having our needs met! It's problematic, however, when we barely have a grasp of
what those needs actually entail! With Meet Maslow, you are going to be getting a no-nonsense guidebook
to each step of the pyramid, learning about each need so that you can get closer to becoming a selfactualized member of society! It's time to put away the pop psychology books and the fad self-help trends
and turn to the wisdom of a man who more or less invented the way we perceive all needs. With his
guidance, this book's information and a little bit of hard work, you will find that you can begin to live life as
a higher functioning individual in no time!
Power in Projects, Programs and Portfolios - Mette Lindegaard Attrup 2015-05-01
This book applies a holistic approach to project work and project management by integrating theory and
practice, and it provides a wholly new perspective on project management by setting out the practical
know-how to allow the reader to make use of its framework within their own work. The book will inspire
practitioners and students to adopt a management-oriented approach to projects. Power in Projects,
Programs and Portfolios also looks at how to create the right organizational framework for a given project
and offers advice on how to decide upon a steering and project group, as well as estimating and setting
timescales. The book also includes a chapter on product portfolio management, of particular interest to
executives who are responsible for several projects or an organization's entire project portfolio. This
chapter also looks at project governance and introduces the concept of 'Project Excellence,' as well as
dealing with topics an organization needs to focus on in order to become more project-oriented. The book
provides practical instruction on how to succeed as a project manager, encompassing: management,
planning, and organization * managing a project group * managing change * coaching * communication *
conflict management * risk analysis * managing stakeholders. [Subject: Project Management, Business]
The Motivation to Work - Bernard Mausner 1993-01-01
"When first published, Motivation to Work challenged the received wisdom by showing that worker
fulfillment came from achievement and growth within the job itself. In his new introduction Herzberg
examines thirty years of motivational research in job-related areas."--Back cover.
Work and Motivation - Victor Harold Vroom 1964
Why do people choose the careers they do? What factors cause people to be satisfied with their work? No
single work did more to make concepts like motive, goal incentive, and attitude part of the workplace
vocabulary. This landmark work, originally published in 1964, integrates the work of hundreds of
researchers in individual workplace behavior to explain choice of work, job satisfaction, and job
performance. Includes an extensive new introduction that highlights and updates his model for current
organization behavior educators and students, as well as professionals who must extract the highest levels
of productivity from today's downsized workforces.
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Whatever It Takes - Brandon Bornancin 2021-01-05
From a serial entrepreneur who has closed over $100M in sales and founded two eight-figure companies,
including one of LinkedIn's Top 50 Startups, comes a no-BS guide to getting everything you want in your
business, relationships, and life. His journey is all the proof you need. Brandon Bornancin graduated college
flat broke. He started a business that was an epic failure. Then he turned it all around - before he was 30 closing over $100 million in sales for Google and IBM and founding two multimillion-dollar companies, the
second named "LinkedIn's Top 50 Startups." How did he do it? By doing Whatever It Takes. In this nononsense guide to success, you'll learn the empowering beliefs and transformative habits needed to achieve
all that you want in business and in life. You'll discover the secrets of wildly successful people - how they
think, what they say, and what they do to make their dreams come true so that you can too! Whatever It
Takes offers a transparent and tough-love approach to help you conquer what's holding you back from the
life you've always wanted and the business you've always dreamed about. Bornancin lays it all out to teach
you exactly how to: · break bad habits and form empowering ones· master the tiny behaviors that lead to
remarkable results· fail forward to get better· unlock the single biggest secret to pursuing your passion·
grasp the upside of Constructive Paranoia· leverage the power of The One-Percent Rule· bullet-proof your
salesBe forewarned, this book will not show you the easy way out - in fact, consider it the complete
opposite. This book is your battlefield. It's all about dying hard to old ways and going all-in on the future
person you want to become. "Wake up and do the work," Bornancin demands. You too can defy the odds to
get everything that you want in business and in life if you are willing to do Whatever It Takes.
The Motivation to Work - Frederick Herzberg 2004
Workplace Psychology - Kris Powers 2019
Workplace Psychology: Issues and Application is a compilation of open content for students of Psychology
104: Workplace Psychology at Chemeketa Community College. It is an optional print edition of the OER
textbook in use in those classes.
Work and the Nature of Man - Frederick Herzberg 1966
Business - dominant institution of modern times; Adam and Abraham; Industry's concepts of man; The basic
needs of man; Psychological growth; The motivation hygiene theory; Verification of the theory of motivation
hygiene.
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Introduction to Business - Lawrence J. Gitman 2018
Introduction to Business covers the scope and sequence of most introductory business courses. The book
provides detailed explanations in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to Business includes hundreds of
current business examples from a range of industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and application of business concepts, with
attention to the knowledge and skills necessary for student success in this course and beyond.
The New Influencing Toolkit - T. Baker 2015-02-03
Without influence, managers are ineffective. In today's workplace, managers need to influence up, down
and increasingly, sideways as organizations become less hierarchical. This book is expertly designed to
diagnose and develop managerial influence, focusing on four key strategies: investigating, calculating,
motivating and collaborating.
Leadership - James MacGregor Burns 2012-04-10
A Pulitzer Prize–winning historian examines transformational leaders from Moses to Machiavelli to Martin
Luther King Jr. in this “impressive book” (The Washington Post). Historian and political scientist James
MacGregor Burns has spent much of his career documenting the use and misuse of power by leaders
throughout history. In this groundbreaking study, Burns examines the qualities that make certain
leaders—in America and elsewhere—succeed as transformative figures. Through insightful anecdotes and
historical analysis, Burns scrutinizes the charisma, vision, and persuasive power of individuals able to
imbue followers with a common sense of purpose, from the founding fathers to FDR, Gandhi to Napoleon.
Since its original publication in 1970, Leadership has set the standard for scholarship in the field.
Job Satisfaction from Herzberg's Two Factor Theory Perspective - Alikira Richard 2013
Essay from the year 2012 in the subject Business economics - Personnel and Organisation, printed singlesided, grade: none, -, course: Organization behaviour, language: English, abstract: According to Suzan M,
heartfield, Employee satisfaction is a terminology used to describe whether employees are happy and
contented and fulfilling their desires and needs at work. Many measures purport that employee satisfaction
is a factor in employee motivation, employee goal achievement, and positive employee morale in the
workplace. Whereas job satisfaction is generally positive the organization's success, it can also be a downer
if mediocre employees stay because they are satisfied with your work environment. Several factors
including; treating employees with respect, providing regular employee recognition, empowering
employees, offering above industry-average benefits and compensation, providing employee perks and
company activities, and positive management within a success framework of goals, measurements, and
expectations all contribute to an employee's level of satisfaction. Employee satisfaction is looked at in areas
such as: management, understanding of mission and vision, empowerment, teamwork, communication, and
coworker interaction. Some of the signs of lack of employee satisfaction are high levels of absenteeism and
staff turnover and can affect the organization's bottom line, as recruitment and retraining take their toll.
But few organizations have made job satisfaction a top priority, perhaps because they have failed to
understand the significant opportunity that lies in front of them. Satisfied employees on the other hand tend
to be more productive, creative and committed to their employers, and recent studies have shown a direct
correlation between staff satisfaction and their performance. For example, employers who can create work
environments that attract, motivate and retain hard-working individuals will be better positioned to succeed
in a competitive enviro
The Enthusiastic Employee - David Sirota 2005-01-01
Enthusiastic employees outproduce and outperform. They step up to do the impossible. They rally each
other in tough times. Most people are enthusiastic when they're hired: hopeful, ready to work hard, eager
to contribute. What happens to dampen their enthusiasm? Management, that's what.
The Critical Few - Jon Katzenbach 2019-01-16
In a global survey by the Katzenbach Center, 80 percent of respondents believed that their organization
must evolve to succeed. But a full quarter of them reported that a change effort at their organization had
resulted in no visible results. Why? The fate of any change effort depends on whether and how leaders
engage their culture: the self-sustaining patterns of behaving, feeling, thinking, and believing that
motivation-to-work-frederick-herzberg

determine how things are done in an organization. Culture is implicit rather than explicit, emotional rather
than rational—that's what makes it so hard to work with, but that's also what makes it so powerful. For the
first time, this book lays out the Katzenbach Center's proven methodology for identifying your culture's
three most critical elements: traits, characteristics that are at the heart of people's emotional connection to
what they do; keystone behaviors, actions that would lead your company to succeed if they were replicated
at a greater scale; and authentic informal leaders, people who have a high degree of “emotional intuition”
or social connectedness. By leveraging these critical few elements, you can tap into a source of catalytic
change within your organization. People will make an emotional, not just a rational, commitment to new
initiatives. You will elicit enthusiasm and creativity and build the kind of powerful company that people
recognize for its innate value and effectiveness.
How Will You Measure Your Life? (Harvard Business Review Classics) - Clayton M. Christensen
2017-01-17
In the spring of 2010, Harvard Business School’s graduating class asked HBS professor Clay Christensen to
address them—but not on how to apply his principles and thinking to their post-HBS careers. The students
wanted to know how to apply his wisdom to their personal lives. He shared with them a set of guidelines
that have helped him find meaning in his own life, which led to this now-classic article. Although
Christensen’s thinking is rooted in his deep religious faith, these are strategies anyone can use. Since 1922,
Harvard Business Review has been a leading source of breakthrough ideas in management practice. The
Harvard Business Review Classics series now offers you the opportunity to make these seminal pieces a
part of your permanent management library. Each highly readable volume contains a groundbreaking idea
that continues to shape best practices and inspire countless managers around the world.
Motivation to Work - Frederick Herzberg 2017-10-27
Quality work that fosters job satisfaction and health enjoys top priority in industry all over the world. This
was not always so. Until recently analysis of job attitudes focused primarily on human relations problems
within organizations. While American industry was trying to solve the unsolvable problem of avoiding
interpersonal dissatisfaction, problems with the potential for solution, such as training and quality
production, were ignored. When first published, 'The Motivation to Work' challenged the received wisdom
by showing that worker fulfillment came from achievement and growth within the job itself. In his new
introduction, Herzberg examines thirty years of motivational research in job-related areas. Based on
workers' accounts of real events that have made them feel good or bad on the job, the findings of Herzberg
and his colleagues have stimulated research and controversy that continue to the present day. The authors
surprisingly found that while a poor work environment generated discontent, improved conditions seldom
brought about improved attitudes. Instead, satisfaction came most often from factors intrinsic to work:
achievements, job recognition, and work that was challenging, interesting, and responsible. The evidence
marshaled by this volume called into question many previous assumptions about job satisfaction and worker
motivation. Feelings about intrinsic and extrinsic factors could not be validly averaged on a single scale of
measurement. Motivation and performance are not merely dependent upon environmental needs and
external rewards. Frederick Herzberg and his staff based their motivation�hygiene theory on a variety of
human needs and applied it to a strategy of job enrichment that has widely influenced motivation and job
design strategies. 'Motivation to Work' is a landmark volume that is of enduring interest to sociologists,
psychologists, labor studies specialists, and organization analysts.
Business Advantage Intermediate Student's Book with DVD - Almut Koester 2012-01-26
An innovative, new multi-level course for the university and in-company sector. Business Advantage is the
course for tomorrow's business leaders. Based on a unique syllabus that combines current business theory,
business in practice and business skills - all presented using authentic, expert input - the course contains
specific business-related outcomes that make the material highly relevant and engaging. The Business
Advantage Intermediate level books include input from the following leading institutions and organisations:
the Cambridge Judge Business School, IKEA, Emirates NBD, Isuzu and Unilever - to name but a few. The
Student's Book comes with a free DVD of video case studies.
The Best Business Books Ever - Perseus Publishing 2003-07-10
From The Art of War to Being Digital-the 100 books that have shaped management thinking and practice
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The Motivation to Work - Frederick Herzberg 1962

complex and difficult topic and therefore management also has to take historical theories into account.
Furthermore, it has to be figured out what employees designate as attractive for defining an effective
motivation programme within the organisation. This dissertation will critically evaluate what motivation is
and illustrate the different kinds of motivation theories of Abraham Maslow, Frederick Herzberg and
Clayton P. Alderfer by explaining the key concepts for managing and motivating people. Due to the fact that
motivation, especially employee motivation, is such a broad topic the dissertation will put a specific focus
on th
Leadership and Motivation - John Adair 2009-02-03
John Adair has transformed our understanding of how leadership works with his pioneering book Not
Bosses But Leaders. Here he explores the nature of motivation, individual needs and how they relate to the
key tasks facing leaders and managers - good, positive motivation can create, maintain and improve the
performance of any team. In Leadership and Motivation John Adair also puts forward his own theory of
motivation - the fifty-fifty rule - and then identifies the eight key principles for motivating others. Motivation
increases efficiency and productivity - and makes reaching targets more likely. Leadership and Motivation
will stimulate your thoughts and ideas on how to inspire others, and offers you some practical ways to
motivate yourself and others to achieve.
Work and the Nature of Man - Frederick Herzberg 1966

Classical Motivation Theories - Similarities and Differences Between Them - Stefanie Hoffmann 2007-11
Bachelor Thesis from the year 2006 in the subject Psychology - Work, Business, Organisational and
Economic Psychology, grade: B+, Cardiff University, 37 entries in the bibliography, language: English,
abstract: Introduction "We always do what we MOST WANT to do, whether or not we like what we are
doing at each instant of our lives. Wanting and liking many times are not the same thing. Many people have
done what they say they didn't want to do at a particular moment. And that may be true until one looks
deeper into the motivation behind the doing. What they are really saying is the price they will have to pay
or the consequences they will have to endure, for not doing that something may be too high or onerous for
them not to do it. Such as going to work. Many people say they don't want to go to work and yet they do.
Which means they don't want to risk losing their jobs and the negative hurting emotions associated with not
having a job. It has been estimated about 90% to 95% of all people work at jobs which are unfulfilling and
which they dislike and would leave in a minute if they only knew what they really wanted to do." Sidney
Madwed (http: //www.quotationspage.com/search.php3?homesearch=motivation accessed on 15.02.2006)
The quotation defines that nowadays motivation should be an indispensable part of every company. It is a

motivation-to-work-frederick-herzberg

4/4

Downloaded from nbtsolutions.com on by guest

